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Impact of our Engagement 

From the community co-design process, There was clear appetite for community uses to be 
integrated into the building with a broad agreement that community access be allocated to  
<50% of the overall campus’ footprint.

The most popular potential community and public uses were Gallery Space, Community Hall   
and Performance Space, thereby indicating an acceptance that any space open to the public   
be interlinked with the arts.

Looking specifically at the potential community benefits such public/community uses could 
provide, the community clearly believes a creative campus could offer substantial value in  
the provision of education, skills training, community arts, and social programmes.

At a tangible level, this value could be delivered through a number of vehicles including the 
workshops, availability of community space, and direct employment through the campus’  
cultural and community programming.

Co-design Consultation Process – At a glance 

 250+  responses to community survey 

 1.1K  user visits & 1.4K  sessions on consultation website 

 2,169  page views

 35,436  users reached via social media 

 Three workshops  held on 25 & 26 November 2020

 44  workshop attendees 

 8 ‘one-to-one’ stakeholder meetings  held with 
organisations including NCAD, Digital Hub, South Inner City Drugs 
and Alcohol Task Force, Dublin South Partnership, School St Family 
Resource Centre, Robert Emmet CDP. 
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1.9 The primary research was undertaken by the distribution of the co-design survey by 
Turley Strategic Communications on behalf of Dublin City Council Arts office to more 
than a hundred stakeholders across community, political and arts sectors.  

1.10 The survey was hosted on a dedicated project website www.artistworkspace.ie and 
promoted via social media.  

1.11 A letter was also issued to a targeted list of stakeholder in the area to encourage them 
take part in the survey and to share the survey with their members and peers.  

1.12 During the consultation period, the project website hosted 1.1K users and experienced 
1.4K sessions. The website experience 2,169 page views overall.  

1.13 The most popular page on the website was the Have Your Say page which experienced 
25% of the site’s page views followed by the homepage (17.6%), Our Plans (9.6%), and 
the Registration page for workshops (7.19%).  

1.14 The top traffic sources of the project website were social media (57.6%), direct traffic 
(37.6%) and organic searches (2.6%). 

1.15 A series of Facebook and Instagram advertisements ran to further promote the 
consultation to members of the local community and these ads reached 35,436 users.  

1.16 A total of 26 questions (qualitative and quantitative) informed the survey, with the 
range of questions presented differing by first selecting one of six respondent groups 
to identify respondent’s connection/relationship to the area.  

1.17 This allowed people to select if they were a resident of The Liberties, studied in Dublin 
8, work in The Liberties, socialise in The Liberties, create/produce art in The Liberties, 
or relax/pursue interests/take part in hobbies in The Liberties. Users could select more 
than one category. 

1.18 Figure 1.1. Illustrates the breakdown of respondent profile.  
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Existing Design Principles  

2.6 From the baseline Artists Workspace report, seven design principles were established: 
Value & Affordability, Form Follows Function, Flexibility, Collaboration, Readiness to 
change, Diverse & Supported Communities, and Inclusive & Welcoming.  

2.7 This survey tested respondents’ support for these design principles to assess whether 
principles are viable from a community perspective, as well as from an artist 
perspective.  

2.8 Figure 2.2. shows the level of agreement with each design principle. Overall, 
respondents show support for the proposed seven design principles.  

 

Figure 2.2. Levels of agreement with proposed design principles  
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Community uses  

2.9 The survey queried what community and public spaces they would most like to see the 
creative campus building used for in addition to the artist workspace provision.  

2.10 Gallery space (26%), a Community Hall (25%), and Performance Space (20%) ranked 
amongst the most popular community / public space that respondents would also like 
to see in the future building.  

2.11 Figure 2.3. provides a breakdown of the popularity of each community and public use.  

 

Figure 2.3. Responses to ‘What would you like to see community and public space in the building used 
for?’  

2.12 The balance of semi-public, public and private space was a central aspect of the survey 
and questions sought to ask respondents their ideal ratio of public vs. private space in 
the creative campus.  

2.13 Respondents were asked to indicate their preferences using a likert scale whereby 0 = 
none and 10 = All.  

2.14 When asked how much of the artist workspace building should be semi-public (i.e. 
available to use by reservation), the modal response across all groups indicated that 
approximately half of the building (50%) should be attributed to semi-public space.  

2.15 Artists in the area were, perhaps unsurprisingly, the group most likely to show a 
preference for 50% or less of the building being made available for semi-public 
purposes.  

2.16 However, across all respondents a majority supported 50% or less of the building being 
semi-public, albeit those who reside, work or study in Dublin 8 were the group most 
likely to support more than 50% of the building being in semi-public use. 

40 39

30

20

14
10

0

5

10

15

20

25

30

35

40

45

Gallery Space Community
Hall

Performance
Space

Café /
Restaurant

Meeting
Space

Classroom
Space

Fr
eq

ue
nc

y 

Community and public uses
Ideal community and public space uses in proposed creative campus

 

5 

1.9 The primary research was undertaken by the distribution of the co-design survey by 
Turley Strategic Communications on behalf of Dublin City Council Arts office to more 
than a hundred stakeholders across community, political and arts sectors.  

1.10 The survey was hosted on a dedicated project website www.artistworkspace.ie and 
promoted via social media.  

1.11 A letter was also issued to a targeted list of stakeholder in the area to encourage them 
take part in the survey and to share the survey with their members and peers.  

1.12 During the consultation period, the project website hosted 1.1K users and experienced 
1.4K sessions. The website experience 2,169 page views overall.  

1.13 The most popular page on the website was the Have Your Say page which experienced 
25% of the site’s page views followed by the homepage (17.6%), Our Plans (9.6%), and 
the Registration page for workshops (7.19%).  

1.14 The top traffic sources of the project website were social media (57.6%), direct traffic 
(37.6%) and organic searches (2.6%). 

1.15 A series of Facebook and Instagram advertisements ran to further promote the 
consultation to members of the local community and these ads reached 35,436 users.  

1.16 A total of 26 questions (qualitative and quantitative) informed the survey, with the 
range of questions presented differing by first selecting one of six respondent groups 
to identify respondent’s connection/relationship to the area.  

1.17 This allowed people to select if they were a resident of The Liberties, studied in Dublin 
8, work in The Liberties, socialise in The Liberties, create/produce art in The Liberties, 
or relax/pursue interests/take part in hobbies in The Liberties. Users could select more 
than one category. 

1.18 Figure 1.1. Illustrates the breakdown of respondent profile.  

 

33%

14%
15%

4%

17%

17%

I am a resident of The Liberties

I work in The Liberties

I create/produce art in The Liberties

I study in Dublin 8

I socialise in The Liberties

I relax/pursue interests/take part in
hobbies in The Liberties

 

5 

1.9 The primary research was undertaken by the distribution of the co-design survey by 
Turley Strategic Communications on behalf of Dublin City Council Arts office to more 
than a hundred stakeholders across community, political and arts sectors.  

1.10 The survey was hosted on a dedicated project website www.artistworkspace.ie and 
promoted via social media.  

1.11 A letter was also issued to a targeted list of stakeholder in the area to encourage them 
take part in the survey and to share the survey with their members and peers.  

1.12 During the consultation period, the project website hosted 1.1K users and experienced 
1.4K sessions. The website experience 2,169 page views overall.  

1.13 The most popular page on the website was the Have Your Say page which experienced 
25% of the site’s page views followed by the homepage (17.6%), Our Plans (9.6%), and 
the Registration page for workshops (7.19%).  

1.14 The top traffic sources of the project website were social media (57.6%), direct traffic 
(37.6%) and organic searches (2.6%). 

1.15 A series of Facebook and Instagram advertisements ran to further promote the 
consultation to members of the local community and these ads reached 35,436 users.  

1.16 A total of 26 questions (qualitative and quantitative) informed the survey, with the 
range of questions presented differing by first selecting one of six respondent groups 
to identify respondent’s connection/relationship to the area.  

1.17 This allowed people to select if they were a resident of The Liberties, studied in Dublin 
8, work in The Liberties, socialise in The Liberties, create/produce art in The Liberties, 
or relax/pursue interests/take part in hobbies in The Liberties. Users could select more 
than one category. 

1.18 Figure 1.1. Illustrates the breakdown of respondent profile.  

 

33%

14%
15%

4%

17%

17%

I am a resident of The Liberties

I work in The Liberties

I create/produce art in The Liberties

I study in Dublin 8

I socialise in The Liberties

I relax/pursue interests/take part in
hobbies in The Liberties

Respondent Profile

 

 

Existing Design Principles  

2.6 From the baseline Artists Workspace report, seven design principles were established: 
Value & Affordability, Form Follows Function, Flexibility, Collaboration, Readiness to 
change, Diverse & Supported Communities, and Inclusive & Welcoming.  

2.7 This survey tested respondents’ support for these design principles to assess whether 
principles are viable from a community perspective, as well as from an artist 
perspective.  

2.8 Figure 2.2. shows the level of agreement with each design principle. Overall, 
respondents show support for the proposed seven design principles.  

 

Figure 2.2. Levels of agreement with proposed design principles  

 

15
12

17
22 21

9 11

55 56

61

67
60

62
52

127
125 112 97

97
116 121

0

50

100

150

200

250

Value &
Affordability

Form Follows
Function

Flexibility Collaboration Readiness to
change

Diverse &
Supported

Communities

Inclusive &
Welcoming

Fr
eq

ue
nc

y

Baseline Design Principles

Strongly Disagree Disagree Neutral Agree Strongly Agree

Workshop session 




